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sense of urgency for humanity to remember we are part of the natural world

between our utter reliance on the ocean and our continuous exploitation

eople to the ocea sroduced global convenings

saved new paths forward for marine and coastal stewardship

women-led tea

change how we are interacting with the ocean so that we can enable it to do what it does best - flourish with life and biodiversity.

more balanced future is the only one worth striving for.



WHY WE EXIST

Oceanic

(adj) of or relating to the ocean

With the ocean composinglover 95% of the biosphere,
and accounting for over \50% of the world’s oxygen,
all life on earth is inherently oceanic.

In the day-to-day of modern life, humanity has largely
forgotten our role within the earth’s larger ecosystems,
and has grown increasingly disconnected from the
ocedadn as the beating heart and lifeblood of the natural
world. As a result, we have fallen out of balance with
nature, and driven our blue planet to its now dire state.

We believe protecting the ocean is key
not only to protecting the earth, but also
to protecting humanity & our collective wellbeing.
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OUR MISSION:

Oceanic Global (OG) reminds us of humanity’s original role in Earth’s
broader ecosystems and guides us in restoring equilibrium to our blue planet.
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HOW WE WORK . e

G LOEBAL

Our pillars of focus are designed to create a ripple of

change across our blue planet.
SPEAK TO HEARTS

INSPIRE ACTION

T

/___.___ - —-J,\ BRIDGE CAPACITY GAPS

Reconnect To | PROVIDE TANGIBLE SOLUTIONS

- | Y 11 __": ~— » 4
- / Our Orlgln/ MOBILIZE WIDESPREAD CHANGE 4/"
.. - A

SPEAK TO HEARTS
Reconnect to our origin
innovation, ancient
wisdom & science

gc:tih:enngs th‘in{f
educational campaig



In forgetting we are part of nature, humanity has created a fundamental
imbalance with that natural world, which is evident across all levels of
/. society. Our dynamic programs inspire a collective reimaginine
‘relationship to our blue planet, and offer proven measures that pcve (o} path
forwa rd for coheswe change from theindividualup to the'global scc |

B Education & .
. Regional

Campaigns Hubs

Cross-Industry
Blue Standard Coﬁ\l;c)e?'l?nigs




OURGLOBALIMPACT

High-level wins since 2017

PEOPLE & COMMUNITY
142 160,000+ 5 60+ 55+
EDUCATIONAL NETWORK OF REGIONAL VOLUNTEER BEACHES IMMERSIVE
CAMPAIGNS OCEAN ADVOCATES HUBS CLEANED WORLDWIDE EXPERIENCES & EXHIBITS
BUSINESS & INDUSTRY

412 222+ 130+ 1.3M+ 7

OPEN-SOURCE

BUSINESSES VERIFIED IN SUSTAINABLE JOBS CREATED AS POUNDS OF PLASTIC GUIDES FOR INDUSTRY
SUSTAINABLE PRACTICES SOLUTION INDEPENDENT REMOVED FROM TR ANSFORMATION
ACROSS 55 COUNTRIES PROVIDERS BLUE CONSULTANTS LSS ULE SULEAL
INTERNATIONAL YEARS PRODUCING AVERAGE PROGRAM VIEWS UNITED NATIONS MULTI-YEAR
POLICIES IMPACTED UNITED NATIONS FOR UN WORLD OCEANS DAY MEMBER STATES PARTNERSHIPS WITH

WORLD OCEANS DAY SINCE 2020 ENGAGED UN ORGANIZATIONS



GLOBALIMPACT MAP

o

0

ADDITIONALLY, FREE OCEAN EDUCATION
IS MADE AVAILABLE TO 175+ COUNTRIES ANNUALLY

- WorkingTi

- 58

~ Countries >

O]

COUNTRIES WITH BLUE VERIFIED
BUSINESSES & CONSULTANTS

(55 COUNTRIES)

L]
]

4

0

OG HOSTED EVENTS
(8 COUNTRIES)

INTERNATIONAL POLICIES IMPACTED
(5 COUNTRIES)

REGIONAL HUB CHAPTERS
(3 COUNTRIES)

GRANTS AWARDED
(9 COUNTRIES)
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OCEANIC GLOBAL TIMELINE

A high-level overview of key programs and campaigns.

Launched Launched the

(now The Blue tdrd)

| Producing

Became the
Official Partner to

Launched

Campaign

Launched

in New York

2017

Produced Inaugural
Festival-Event

Launched the

Campaign . .
P Hosting First

Hosted

Launched

With 10C UNESCO

in New York, London, & Launched Ongoing

Launched the
LA, Barcelona .

10



Platinum
Transparency

2022

Candid.

FINANCIAL SUMMARY

The impact of Oceanic Global's programming demonstrates the OCEANIC GLOBAL FINANCIAL GROWTH

transformative power of collective action. Through the generos_lty of our T $3.000,000°*

community, we've achieved continuous year-over-year growth and O

organizational financial stability. Contributions are cntuccl as they enable us 5

not only to sustain but also expand our reach, inspiring a global re-imagining

of our relationship with the ocean, impacting all stakeholder groups. 0/
$2,000,000*

hedlthler bluer plonet $1,353,207

2023 OVERVIEW*

Income Expenses

$244,658
$136,541

A 4

$2MM $1.3MM 2017 2018 2019 2020 2021 2022 2023 2024

11

*PROJECTED DATA
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The people who live near the coast have long been
the ones to steward our oceanic ecosystems, yet they
are also the ones suffering the brunt of humanity’s
actions. Our grants place power back into the hands
of those most impacted to help them protect the
ecosystems and communities they depend on, as
well as to honor and learn from their knowledge.

OCEANIC
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IMPACT HIGHLIGHTS

18 MONTH REVIEW

n@ $100K + USD Grant Dollars

Funded

*,ﬁ ~7 Countries Impacted
&> 24 Businesses Blue-Verified

- 5 Community Educational
@ Programs Launched

@ 19 River Interception
= Sites Launched
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. There is no one size-fits-all solution. Localized impact is
4. necessarytoscale global resilience. Empowering local

Ieoders to make conservation inherent within communities is
key to creotlng a foundotlon for lasting change.
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Industry ’|s a key drlver of devostqtlon for our blue planet, but it doesn't
have to be. Our Blue Standard demonstrates balance between industry
and nature is possmle while awarding continuous commitments that

“‘}a,.,‘ RN prioritize the health of our shared future.
e (g
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CROSS-INDUSTRY BLUE STANDARD

. Hospitality
& Tourism

office"| N -~ Events

MEET BLUE VIDEO


https://youtu.be/kH-BZb2g6pY

CROSS-INDUSTRY BLUE STANDARD

IMPACT HIGHLIGHTS

18 MONTH REVIEW

ﬂ 450 Pounds Of Plastic

Removed

%> 106 New Businesses Engaged

N
E 59 Businesses Blue-Verified

(Ulorona 2828 @4 Blue Consultants Trained

ISLAND

OJAI VALLEY INN

BROOKFIELD
PLACE

12 New Countries Engaged

1 Global Plastics
Treaty Supported

““*Tradeweb

VIEW BLUE DIRECTORY



https://bluestandard.com/blue-directory/
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~-narratives surrounding the ocean an
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" GLOBAL
CONVENINGS

7+ Through our partnerships with institutions like the United
- Nations and our own global convenings such as the Oceadn x
Climate Summit, we seek to re-envision global decision-
making frameworks and chollenge not only the focus of
environment, but also

n

OCEANIC
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GLOBAL CONVENINGS

IMPACT HIGHLIGHTS

18 MONTH REVIEW

0 102K SR

Program Views

A _© : :
e 67.5M Social Media

Event Reach

80805 8.65B Total Potential

Press Reach

==\ 380+ Community

0= Partners Engaged
o o Memb
\SLCO ember States



https://unworldoceansday.org/
https://youtu.be/-qExfmbBahI
https://media.un.org/en/asset/k1d/k1d4r085sn
https://www.youtube.com/watch?v=bNzo1uPhL1Y

TTTTTT
aaaaaaaa

GLOBAL CONVENINGS

IMPACT HIGHLIGHTS

18 MONTH REVIEW

D775 Attendees
Ocean X Climate
p,\.,ﬂ 400 Appeal Signatures

@ 13 Summit Partners

Engaged

m;@g 5 Global Thought

Leaders & Performers
4 UN Agencies
qut|C|pated
- 9 Short Film Premieres

K%@ 1 Climate Art
& Piece Unveliled



http://www.oceanic.global/cop27
https://oceanic.global/projects/cop-27-the-ocean-climate-appeal/
https://www.youtube.com/watch?v=rRoJxcoW8nc

GLOBAL CONVENINGS

IMPACT HIGHLIGHTS

18 MONTH REVIEW

80808 3 3+ Participants

(u;@: 40+ Global Thought

Leaders

@ 12 Community Partner

Organizations
4 UN Agency
Participants

@ 10 Topic Area Circles

Bi-Annual
Sessions Hosted

VIEW THE ROUNDTABLE



https://So far, Corona has moved away from 863K lbs of ​​​​plastic from business operations.
https://www.linkedin.com/company/unclimatechange/
https://www.linkedin.com/company/climatechampions/
https://www.linkedin.com/company/unesco-ioc-project-office-for-iode/
https://www.linkedin.com/company/unesco-ioc-project-office-for-iode/
https://www.youtube.com/watch?v=3knqiIYdBQM




IMPACT HIGHLIGHTS

18 MONTH REVIEW
Lbs Of Plastic Collected

©
g 450K+ From Internal Operations
@ Lbs Of Plastic Collected
34K+ From US Beaches

80808 834 volunteers Engaged

°@§ ?ﬁ* Beaches Cleaned
L 25 Across The USA



https://www.coronausa.com/pages/protect-our-beaches

IMPACT HIGHLIGHTS

18 MONTH REVIEW

ﬂ 35OK Lbs Of Plastic Collected

From Rivers

ﬂ 5 Global Festivals Blue-Verified
@ 19 River Interception Sites Launched

gﬁi 1St Ever Island Blue-Verified Island

A Lbs Of Organics Composted
5_343 22K From Festivals




Institutional Partners Corporate Partners Charity Partners Coalition-Building &

Campaign Partners
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UN &)
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Division for
Ocean Affairs and
the Law of the Sea

UN @ / DISCOVQR\
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#Break
Free
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Plastic
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https://www.instagram.com/ownbyfemme/
https://www.instagram.com/prideofgypsies/?hl=en
https://www.instagram.com/amandacerny/?hl=en
https://www.instagram.com/federicomorisio/?hl=en
https://en.wikipedia.org/wiki/Jean-Michel_Cousteau
https://www.instagram.com/ebeisel34/?hl=en
https://www.instagram.com/_balaram/?hl=en
https://www.instagram.com/natkelley/?hl=en
https://www.instagram.com/soulclapofficial/?hl=en
https://www.instagram.com/island_natalie/
https://www.instagram.com/dr.sylviaearle/
https://www.instagram.com/jess.cliftonn/
https://www.instagram.com/lucasnbravo/?hl=en
https://Deer Jade (@deerjade_) • Instagram photos and videos  Instagram https://www.instagram.com › deerjade_
https://www.instagram.com/aymusik/?hl=en
https://www.instagram.com/aymusik/?hl=en
https://www.instagram.com/aymusik/?hl=en
https://www.instagram.com/brittanibader/?hl=en
https://www.instagram.com/earthgang/?hl=en
https://www.instagram.com/ely_pilatessupbeach/?hl=en
https://www.instagram.com/easkeysurf/
https://www.instagram.com/laisribeiro/?hl=en
https://www.instagram.com/drsianproctor/
https://www.instagram.com/paularosales/?hl=en
https://www.instagram.com/chrisleidyphotography/?hl=en
https://www.instagram.com/caradelevingne/?hl=en
https://www.instagram.com/chrislake/?hl=en
https://www.instagram.com/ambervalletta/?hl=en
https://www.instagram.com/meadowwalker/?hl=en
https://www.instagram.com/meganmayw/?hl=en
https://www.instagram.com/samimiro/?hl=en
https://www.instagram.com/elliegoulding/?hl=en
https://www.instagram.com/gaelingoexplore/?hl=en
https://www.instagram.com/gaelingoexplore/?hl=en







LEARN MORE DONATE NOW
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https://oceanic.global/
https://oceanic.global/donate/
https://www.youtube.com/channel/UCmIJDC7BZhcHxBa_2L0QKJg
https://www.youtube.com/channel/UCmIJDC7BZhcHxBa_2L0QKJg
https://www.youtube.com/channel/UCmIJDC7BZhcHxBa_2L0QKJg
https://www.tiktok.com/@oceanicglobal
https://www.tiktok.com/@oceanicglobal
https://www.tiktok.com/@oceanicglobal
https://twitter.com/oceanicglobal
https://twitter.com/oceanicglobal
https://twitter.com/oceanicglobal
https://www.linkedin.com/company/oceanic/?viewAsMember=true
https://www.linkedin.com/company/oceanic/?viewAsMember=true
https://www.linkedin.com/company/oceanic/?viewAsMember=true
https://www.instagram.com/oceanic.global/
https://www.instagram.com/oceanic.global/
https://www.instagram.com/oceanic.global/
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